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Overview
This document provides the following content for Members to use for Take Five Week: 
· A template regional press release to share with local print and online media 
· A template broadcast note to share with local broadcast media 
· A template press release to media highlighting your commitment to the Take Five Voluntary Charter 
· A template email/letter for local customers alerting them to Take Five Week 
· A template email to branch staff informing them of Take Five Week 
· A list of potential live activations for Take Five Week 
· A Q&A for any questions you may receive about Take Five Week 
· A guide on promoting Take Five Week through social channels and suggestions for content 
We anticipate each communications team will tailor the content as appropriate. 
If you have any questions or queries please email william.muir@fhflondon.co.uk or joel.herga@fhflondon.co.uk at FleishmanHillard Fishburn.  



DRAFT REGIONAL RELEASE [Please do not share this if you have not confirmed with FleishmanHillard Fishburn in advance]
[INSERT LOCATION] banks come together to for Take Five Week 
On the week commencing Monday 9th March, banks and building societies across [LOCATION] will be uniting in a national week of action – Take Five Week – to help consumers and businesses in the fight against fraud and scams. Take Five is a national campaign offering straight-forward, impartial advice that helps prevent email, phone-based and online fraud – particularly where criminals impersonate trusted organisations. 

The week will see awareness-raising activities in branches and online, urging customers to Stop, Challenge, Protect if they are ever asked for their money or information: 

· Stop: Taking a moment to stop and think before parting with your money or information could keep you safe.
· Challenge: Could it be fake? It’s ok to reject, refuse or ignore any requests. Only criminals will try to rush or panic you.
· Protect: Contact us immediately if you think you’ve fallen for a scam and report it to Action Fraud.


Across the [LOCATION] region this will include: 

[INCLUDE DETAILS OF RELEVANT LOCAL ACTIVITIES AS APPLICABLE]


Take Five Week comes as the campaign launches the Take Five Voluntary Charter which brings the industry together to give consumers and businesses simple and consistent advice to help protect them from fraud and scams. Under the Charter financial institutions will provide the Take Five campaign’s advice on their websites, digital banking facilities, ATMs, social media, in branch displays and staff communications.

 [XX] spokesperson [INSERT NAME AND ORGANISATION] said: 

“We’re proud to see such an exciting mix of events taking place across [LOCATION] to support Take Five Week. To help us in the fight against financial fraud and scams we are encouraging everyone in [LOCATION] to spread the Take Five message - to Stop, Challenge and Protect before they respond to any financial requests or share any personal or financial details.”

For further information visit the campaign website www.takefive-stopfraud.org.uk.
ENDS
Notes to Editors
For further information including details on interview and filming opportunities please contact [INSERT RELEVANT CONTACT DETAILS] 










DRAFT FORWARD PLANNING NOTICE 
Suggested Subject: Planning note: Take Five Week (9 – 15 March) 
Suggested Email: 
Good afternoon,
As part of the fight against financial fraud and scams, the first national week of action – Take Five Week – is taking place from Monday 9th March 2020. 
During the week we are [INSERT ACTIVATION IF APPLICABLE]. Activity across [LOCATION] will include [INSERT KEY HIGHLIGHTS]
If you would like to come along, we can arrange an interview with [SPOKESPERSON] at [INSERT RELEVANT BRANCH DETAILS] 
Please contact [XX] for any more information. 
Kind regards,

Planning note: 
[bookmark: _Hlk34209927]UK FINANCE: BANKING INDUSTRY TO UNITE TO FIGHT FRAUD AND SCAMS DURING ‘TAKE FIVE’ WEEK 

[bookmark: _Hlk34208568]Major banks and building societies are uniting in a national week of action – Take Five Week – to help consumers and businesses in the fight against fraud and scams. As part of the Take Five to Stop Fraud campaign the week will see awareness-raising activities in branches and online, urging customers to Stop, Challenge, protect if they are ever asked for their money or information. 
The week comes as the campaign launches the Take Five Voluntary Charter which brings the industry together to give consumers and businesses simple and consistent advice to help protect them from fraud and scams. Under the Charter firms will be providing the Take Five campaign’s advice on their websites, digital banking facilities, ATMs, social media, in branch displays and staff communications.
Figures for the first half of 2019 show that a total of £616 million was lost through authorised and unauthorised fraud, with criminals becoming increasingly expert at impersonating people, organisations and law enforcement.
 [SPOKESPERSON] are/is available in [LOCATION] to discuss: 
· The national week of action – Take Five Week – that the industry is supporting to help combat this 
· The increasingly sophisticated methods used by criminals when it comes to scams and frauds 
· 
Please get in touch with [CONTACT] to schedule an appearance. 




DRAFT REGIONAL CHARTER ANNOUCEMENT PRESS RELEASE

[ORGANISATION] signs up to Take Five Charter to help consumers and businesses fight fraud and scams

[ORGANISATION] has signed up to the Take Five Voluntary Charter. The Charter brings the financial services industry together to give consumers and businesses simple and consistent advice to help protect them from fraud and scams. Under the Charter, firms will provide the Take Five campaign’s advice on their websites, digital banking facilities, ATMs, social media, in branch displays and staff communications. 
Take Five is a national campaign offering straight-forward, impartial advice that helps prevent email, phone-based and online fraud – particularly where criminals impersonate trusted organisations. 
· Stop: Taking a moment to stop and think before parting with your money or information could keep you safe.
· Challenge: Could it be fake? It’s ok to reject, refuse or ignore any requests. Only criminals will try to rush or panic you.
· Protect: Contact us immediately if you think you’ve fallen for a scam and report it to Action Fraud.

[ORGANISATION]will be joining together with other banks and building societies to launch a national week of action – Take Five Week – to help consumers and businesses in the fight against fraud and scams. As part of the Take Five to Stop Fraud campaign the week will see awareness-raising activities in branches and online, urging customers to Stop, Challenge, Protect if they are ever asked for their money or information. 
As part of this, we will be [INSERT NATIONAL AND LOCAL ACTIVATIONS HERE]
Figures for the first half of 2019 show that a total of £616 million was lost through authorised and unauthorised fraud, with criminals becoming increasingly expert at impersonating people, organisations and law enforcement.
[SPOKESPERSON] commented [QUOTE] 
-ENDS-





TEMPLATE CUSTOMER EMAIL/LETTER 
Please feel free to edit this correspondence based on whether you distribute to customers this week or next week, which will affect its timings. 
Dear [Insert Name], 
We are very proud to be a part of Take Five Week (9th – 15th March).  This brings us and other major banks and building societies together in a week of national action to help consumers and businesses in the fight against fraud and scams. As part of this, we will be launching awareness-raising activities in branches and online, urging customers to Stop, Challenge, Protect if they are ever asked for their money or information.
I am writing to let you know that you are welcome to join us from Monday 9th March at [LOCATION] to learn more about how you can protect yourself.
Over the week we will be: [ BRIEF DETAIL OF ACTIVITATION AND BRANCH]
We have also signed up to the Take Five Charter which means that we will be displaying the Take Five campaign’s fraud protection advice on our websites, digital banking facilities, ATMs, social media, in branch displays
Always remember:
Criminals are experts at impersonating people, organisations and the police. They spend hours researching you for their scams, hoping you’ll let your guard down for just a moment.
· [bookmark: _Hlk34298713]Stop: Taking a moment to stop and think before parting with your money or information could keep you safe.
· Challenge: Could it be fake? It’s ok to reject, refuse or ignore any requests. Only criminals will try to rush or panic you.
· Protect: Contact us immediately if you think you’ve fallen for a scam and report it to Action Fraud.


To coincide with the launch of the Charter, we have created an online quiz, based on a range of current scams, to help bring to life the rising sophistication of criminals. Developed using intelligence from the banking industry and fraud experts, the quiz will help you learn how to become scam savvy and test your awareness of fraud and scams. Take the test at: https://quiz.takefive-stopfraud.org.uk/
Please get in touch with [CONTACT] if you are interested in attending or have any questions. 
Kind regards,
[NAME]



TEMPLATE EMPLOYEE EMAIL/LETTER
Dear [NAME],
As part of our efforts to protect customers from fraud and scams, we will be rolling out Take Five Week in [LOCATION] from Monday 9th March.  This is part of the Take Five to Stop Fraud campaign, which we participate in with other banks and building societies across the country to help alert customers to the dangers. We are looking forward to your involvement in this. 
Over the week [ORGANISATION]in [LOCATION] will be undertaking the following initiatives across a number of platforms.
 [DETAILS OF ACTIVITATION 
We have also signed up to the Take Five Charter which means that we will be displaying the Take Five campaign’s fraud protection advice on our websites, digital banking facilities, ATMs, social media, in branch displays. We will be publicising this during Take Five Week.]
[Please delete the above if you are not signing up to the charter: 
As part of our efforts to raise awareness we would really appreciate you reminding customers about the following advice:
Criminals are experts at impersonating people, organisations and the police. They spend hours researching you for their scams, hoping you’ll let your guard down for just a moment.
· Stop: Taking a moment to stop and think before parting with your money or information could keep you safe.
· Challenge: Could it be fake? It’s ok to reject, refuse or ignore any requests. Only criminals will try to rush or panic you.
· Protect: Contact us immediately if you think you’ve fallen for a scam and report it to Action Fraud.

To coincide with the launch of the Charter, we have created an online quiz, based on a range of current scams, which aims to help bring to life the rising sophistication of criminals for customers.  You can take the quiz here: https://quiz.takefive-stopfraud.org.uk/
Please get in touch with [CONTACT] if you have any questions or speak to your line or branch manager.  
We would also love to hear about your ideas on how we can help protect customers. Please message [CONTACT] with any ideas. 
Kind regards,
[NAME]



SUGGESTED IN-BRANCH ACTIVATIONS 
As part of Take Five Week activity members may want to consider in-branch activity where appropriate. Activations that you could roll-out – resources permitting – include: 

·  Balloons and other decorations: Branded decorations can help draw attention to the initiative and generate interest in Take Five among branch visitors.  We have plenty of assets on our website that can help. 

· Opening five minutes early: This move is on-brand and creates a natural talking point for branch visitors.

· Asking staff to dress in black and yellow: This helps draw attention to the campaign and will encourage direct engagement with staff. 

· Branded Take Five t-shirts: This will also help underline the campaign and draw attention to its objectives. 

· Digital display: Digital in-branch displays can convey lots of information about Take Five Week and can be changed regularly to remain fresh. 

· Pop-ups and posters: These are a cheap and straightforward way to alert customers to what is happening across the campaign. 

· Designated helpers and scam champions: Having designated staff ‘champions’ who know a lot about fraud and scams can also be a useful initiative for engaging with customers and branch visitors.

· A scam surgery: In the past participants have had a lot of luck with designated drop in surgeries in-branch, which customers can attend to learn more about protecting themselves.

· Coffee and cake mornings: These can provide a relaxed and informal setting for customers to learn more about fraud and scams and how to prevent them.

· Engaging with the local police: Working with local police forces can provide customers with a unique experience and underline the importance of fraud protection. 


 Social Content and Guidance
We expect members will already have a busy content calendar mapped out, however, we would appreciate if you could promote Take Five Week on your social channels. 
We have developed a suggested weekly calendar, with copy and assets for Facebook, Instagram and Twitter. Each piece of content is related to a specific takeaway for the campaign and aligned to our member schedule - to provide inspiration of how you could vary the content across your channels. 
Although we have suggested this content, we encourage you to adapt with your own tone of voice and social style. 
We have provided some places where you could add colour to the copy, based on your own initiatives, data and customer service, and we actively encourage you to capture live events, in store activations or your own digital advice across your channels. In addition, if you’re partnering with anyone, please encourage them to support the activity also.
Whenever possible please tag the Take Five campaign on Twitter using @TakeFive and @TakeFiveStopFraud on Facebook and @takefivetostopfraud on Instagram.  
Please use our asset bank and we have provided some specific asset suggestions (mentioned below) within a file. 

The charter asset can be edited with your own. Some advice can be found here: https://helpx.adobe.com/uk/photoshop/using/create-smart-objects.html

	Day of the week
	Asset
	Copy suggestion (Facebook)
	Copy suggestion (Instagram)
	Copy suggestion (Twitter)

	Monday

Takeaway: Challenge
	Take Five charter image/quiz image
	Are you scam savvy? Today marks the launch of #TakeFiveWeek 2020. 

@TakeFiveStopFraud has launched a dedicated week of action to help fight against fraud and scams – with clear and concise advice to Stop, Challenge & Protect your money. 

Put your skills to the test and take the ‘Take Five’ Quiz here: https://quiz.takefive-stopfraud.org.uk/
#StopChallengeProtect #TakeFive

	Are you scam savvy? Today marks the launch of #TakeFiveWeek 2020. 

@TakeFiveToStopFraud has launched a dedicated week of action to help fight against fraud and scams – with clear and concise advice to Stop, Challenge & Protect your money. 

Put your skills to the test and take the ‘Take Five’ Quiz here: https://quiz.takefive-stopfraud.org.uk/
#StopChallengeProtect #TakeFive
	Do you think you’re scam savvy? We’re supporting #TakeFiveWeek 2020, to help fight against fraud and scams. Take the #TakeFive quiz to see if you’re equipped to Stop, Challenge & Protect your money: https://quiz.takefive-stopfraud.org.uk/ @TakeFive  #StopChallengeProtect 

	Tuesday

Takeaway: Educate 
	Animation film 1
	Did you know that in the first half of 2019 a total of £616 million was lost through authorised and unauthorised fraud? With criminals becoming more sophisticated, we’re supporting #TakeFiveWeek 2020 which provides clear & concise advice to help you to #StopChallengeProtect your money. 

You can find out more information on the @TakeFiveStopFraud website.

If you are unclear about how you’re protected with us, please speak to a fraud expert at your local branch. 

https://takefive-stopfraud.org.uk/
	Did you know that in the first half of 2019 a total of £616 million was lost through authorised and unauthorised fraud? With criminals becoming increasingly expert, we’re supporting #TakeFiveWeek 2020 which provides clear & concise advice to help you to #StopChallengeProtect your money. 

You can find out more information on the @TakeFiveToStopFraud website.

If you are unclear about how you’re protected with us, please speak to a fraud expert at your local branch. 

https://takefive-stopfraud.org.uk/
	#DYK that in the first half of 2019, a total of £616 million was lost through authorised and unauthorised fraud? We’re supporting #TakeFiveWeek 2020 which is raising awareness of advice to help you to #StopChallengeProtect your money: https://takefive-stopfraud.org.uk/

	Wednesday

Takeaway: Empower
	Criminal image
	Have you been a victim of fraud or scams? You’re not alone. With fraud and scams getting more expert take note of #TakeFiveWeek, helping you to #StopChallengeProtect your money.

(Insert specific context for member e.g.) For example, we would never ask you to transfer money for fraud reasons, even if they say it is in your name.

Visit the @TakeFiveStopFraud website to get more information and examples of scams which you could be targeted with.

https://takefive-stopfraud.org.uk/
	Have you been a victim of fraud or scams? You’re not alone. With fraud and scams getting more expert take note of #TakeFiveWeek, helping you to #StopChallengeProtect your money.

(Insert specific context for member e.g.) For example, we would never ask you to transfer money for fraud reasons, even if they say it is in your name.

Visit the @TakeFiveToStopFraud website to get more information and examples of scams which you could be targeted with.

https://takefive-stopfraud.org.uk/
	Have you been a victim of fraud or scams? You’re not alone. Scams are more sophisticated and could affect your money. Check out the @TakeFive website for information and examples: https://takefive-stopfraud.org.uk/

	Thursday 

Takeaway: Share
	Take Five logo
	We’ve been supporting #TakeFiveWeek 2020 this week, as part of the ‘Take Five to Stop Fraud’ campaign, to encourage you to Stop, Challenge, Protect if you’re ever asked for money or information.

We want to spread the message far and wide to stop criminals from getting to your money.

If you’ve taken the @TakeFiveStopFraud quiz then we challenge you to @tag two of your friends below, to get them to complete it too. 
https://quiz.takefive-stopfraud.org.uk/ #StopChallengeProtect
	We’ve been supporting #TakeFiveWeek 2020 this week, as part of the ‘Take Five to Stop Fraud’ campaign, to encourage you to Stop, Challenge, Protect if you’re ever asked for money or information.

We want to spread the message far and wide to stop criminals from getting to your money.

If you’ve taken the @TakeFiveToStopFraud quiz then we challenge you to @tag two of your friends below, to get them to complete it too. 
https://quiz.takefive-stopfraud.org.uk/ #StopChallengeProtect
	Do you #TakeFive when asked for money or information? We’re supporting the ‘Take Five to Stop Fraud’ campaign in order to help you protect your money. If you’ve taken the @TakeFive quiz then tag two of your friends to spread the word: https://quiz.takefive-stopfraud.org.uk/ #StopChallengeProtect

	Friday 

Takeaway: Wrap up
	Animation film 2 (mirroring what is being played in stores) 
	Friday 13th is unlucky for some… but can be avoided if you #TakeFive when asked for money or information.

All week we’ve been raising awareness of the @TakeFiveStopFraud campaign, as scams and fraud have become increasingly more sophisticated.

Get up-to-speed and protect your money, here’s some useful pieces of information: https://takefive-stopfraud.org.uk/ #StopChallengeProtect 

	Friday 13th is unlucky for some… but can be avoided if you #TakeFive when asked for money or information.

All week we’ve been raising awareness of the @TakeFiveToStopFraud campaign, as scams and fraud have become increasingly more expert.

Get up-to-speed and protect your money, here’s some useful pieces of information: https://takefive-stopfraud.org.uk/
#StopChallengeProtect 










	#Friday13th doesn’t have to be too unlucky, if you get prepared to #StopChallengeProtect when asked for money or information. Make sure you get up-to-speed with the @TakeFive to Stop Fraud campaign and help protect your money: https://takefive-stopfraud.org.uk/

	Saturday 

Takeaway: Remind 


	Take Five logo
	We’ve been supporting #TakeFiveWeek this week - raising awareness of how you can protect yourself, and your money, from fraudulent and scam activity. 

Your actions should not stop here… as scam and fraud activity get sophisticated, get prepared to #StopChallengeProtect.

You can find lots of advice and tips on the @TakeFiveStopFraud website: https://takefive-stopfraud.org.uk/
#TakeFive
	We’ve been supporting #TakeFiveWeek this week - raising awareness of how you can protect yourself, and your money, from fraudulent and scam activity. 

Your actions should not stop here… as scam and fraud activity get more sophisticated, get prepared to #StopChallengeProtect.

You can find lots of advice and tips on the @TakeFiveToStopFraud website: https://takefive-stopfraud.org.uk/
#TakeFive
	We’ve been raising awareness of #TakeFiveWeek this week, highlighting how you can protect yourself from fraudulent & scam activity. As scam & fraud activity get sophisticated, get prepared to #StopChallengeProtect: https://takefive-stopfraud.org.uk/
 #TakeFive




FAQ
About Take Five 

1. What is the campaign?

Take Five is a national campaign that offers straight-forward and impartial advice to help everyone protect themselves from preventable financial fraud. 
	

2. Who is behind the campaign?

Led by UK Finance, the campaign is being delivered with and through a range of partners in the UK payments industry, financial services firms, law enforcement agencies, telecommunication providers, commercial, public and third sector organisations.

UK Finance is the collective voice for the banking and finance industry. Representing more than 250 firms across the industry, UK Finance acts to enhance competitiveness, support customers and facilitate innovation.

3. Who is funding the campaign?

Take Five has been funded by UK Finance with the support of its members - major banks, credit, debit and charge-card issuers, and card payment acquirers 

About Take Five Week


4. Is Take Five Week just a distraction from the fact that the banks are failing in their duty to customers?

· The industry continues to fight fraud on every front to protect customers and prevent fraud – they invest in advanced security systems to protect customers, including real-time transaction analysis, behavioural biometrics on devices and technology to identify the different sound tones that every phone has and the environment that they are in. 

· As these systems become more sophisticated, criminals are increasingly turning to targeting customer directly through social engineering and by exploiting data breaches. 

· That’s why the industry’s Take Five to Stop Fraud campaign is raising awareness of fraud and how customers can protect themselves. 

· The Banking Protocol, a ground-breaking rapid response scheme through which branch staff can alert police and Trading Standards to suspected frauds taking place, is now operational in every part of the UK, preventing over £100 million in fraud and enabling over 660  arrests since it was introduced in 2016.

· At the same time banks continue to implement new technologies that will help track suspicious payments and identify money mule accounts, while assisting law enforcement in tackling the criminals and supporting the government in improving how intelligence is shared.

· But fraud is not just a banking issue, it’s a problem that every sector of society must solve collectively. In particular those organisations that hold customer data must do all they can to stop it getting into the hands of criminals. 


The launch of the Take Five Voluntary Charter underlines the continued importance of Take Five to banks and building societies, and their commitment to keeping customers safe. 



5. Do you really think Take Five Week will make a difference?

Awareness raising is a really important part of a large campaign. There is a moral duty upon us all to act. Every part of society across both the public and private sectors, from online retailers to leisure, travel and social media companies, must work together to beat fraud. The finance industry has a strong track record of combining with government and law enforcement. It’s now time for others to join the fight.



6. What are you asking people to do? 

We want people who find themselves facing a situation that could lead to them being affected by financial fraud and scams, to remember to Take Five

Stop: Taking a moment to stop and think before parting with your money or information could keep you safe.
Challenge: Could it be fake? It’s ok to reject, refuse or ignore any requests. Only criminals will try to rush or panic you.

Protect: Contact your bank immediately if you think you’ve fallen for a scam and report it to Action Fraud.

7. Are you really saying if people take a moment to “Stop, Challenge,Protect” we will beat clever & sophisticated criminals?
Consumers and businesses play a vital role in helping combat certain types of fraud and scams– especially deception-based scams, such as phishing (email), vishing and smishing (phone-based) and social media scams– where criminals trick people into handing over personal and financial information, and pressurising people into making sudden decisions. Taking a moment to “stop and think” can give you back control of the situation. 

Many people already know the dos and don’ts (for example, “don’t give out your PIN”) but it’s easy to forget that criminals will try to rush or panic you. Criminals are extremely sophisticated and they know how to apply the sort of pressure that means rational thought goes out of the window. Experts agree, that if people take a moment to stop and think, then the rational kicks back in so they can take back control of the situation.

8. Isn’t this just trying to shift the blame to customers so that banks don’t have to refund fraud victims?

No, there are clear legal and regulatory obligations regarding fraud refunds to which all banks adhere. 

· Banks abide by the existing laws, which clearly set out the requirements regarding refunds for authorised and unauthorised payments: 
· Unauthorised payments (where the account holder does not provide authorisation for the payment to proceed and the transaction is carried out by a third-party): regulation 77(3)(b) of the Payment Services Regulations 2017 sets out that unless the customer has deliberately or with gross negligence failed to comply with their obligations then banks are legally obliged to refund unauthorised payment fraud within 24 hours. Customers make an important contribution to the effectiveness of bank security and counter-fraud systems by meeting their obligations under regulation 72, which are: using payment instruments in accordance with their terms and conditions, by notifying their provider promptly if they are lost or misused, and by keeping the personalised security features safe.
· Authorised payments (where the account holder themselves authorises the payment to be made to another account) are different. The law is clear that when a customer has authorised a payment, even if they are tricked into doing so, current legislation means that they have no legal protection to cover them for losses – unlike for an unauthorised transaction.

· Working with consumer groups, the industry has developed a voluntary code to better protect customers and reduce the occurrence of authorised push payment fraud. The code, which became effective on 28 May 2019, sets out the circumstances in which customer of signatory firms will be reimbursed when it 

· Banks have a legal obligation to fulfil a customer’s request to transfer money even if they have warned the customer they are at risk of potential scam. Customers rightly expect banks to carry out transactions they have authorised. 


9. What is the Take Five Voluntary Charter that you have signed up to? 

The Take Five Voluntary Charter brings the financial industry together to give consumers and businesses simple and consistent advice to help protect them from fraud and scams. Under the Charter firms will  provide the Take Five campaign’s advice on their websites, digital banking facilities, ATMs, social media, in branch displays and staff communications.



-ENDS-


APPENDIX – NATIONAL RELEASE
Press release: embargoed 09.03.2020 

Eight in ten Brits would be embarrassed to admit they fell for a scam

· Dating scams tops the list of criminal tactics people would be embarrassed to talk about, followed by online, investment and phone scams

· Less than half of people would tell their friend if they fell for a scam, and fewer than one in five would tell a colleague, boss or a neighbour

· 27 banks and building societies unite under new Take Five Voluntary Charter to provide consistent fraud prevention advice to customers

·  During “Take Five Week” the Take Five to Stop Fraud Campaign is urging consumers to “Tell Five” to broaden consumer awareness of criminals’ tactics to help curb the rise in financial fraud

New research from the Take Five to Stop Fraud campaign has revealed eight in ten (80 per cent) people would feel embarrassed if they fell for a financial scam, with the top five ‘scam shames’ being dating scams (82 per cent), online scams (82 per cent), investment scams (81 per cent) and phone scams (80 per cent). 

The embarrassment felt in falling for scams is such, that when questioned Brits admit they are more likely to confess to having their social media accounts hacked (68 per cent) or forgetting someone’s name (56 per cent) then admitting they fell for a scam (55 per cent).   

With romance scams on the increase – up 64 per cent in the first half of 2019 compared to the same period the year before – the Take Five to Stop Fraud campaign is urging users of dating services to look out for signs of a scam and share with others to raise awareness of the prevalence of these criminal tactics. 

While most people say they would be comfortable telling their family (62 per cent per cent), less than half would tell close friends (49 per cent) and just 1 in 5 (20 per cent) would tell a work colleague. Even fewer would tell their neighbour (14 per cent) or their boss (9 per cent). 

However, when asked what would have the most impact on them personally when it comes to protecting themselves against fraud and scams, more than a quarter of people said directly hearing experiences and information from their friends would have the biggest impact.  

The research comes at the start of Take Five Week, which will see awareness-raising activities in branches and online, urging customers to Stop, Challenge, Protect if they are ever asked for their money or information. 

As part of the week, 27 major banks and buildings societies are uniting under a new Charter to help combat fraud and scams.  The Take Five Charter aims to raise awareness of the fight against criminals and get people talking about fraud and scams, bringing the industry together to give people simple and consistent advice. Signatories are required to use the Take Five campaign’s clear information on their websites, digital banking facilities, ATMs, social media, in branch displays and staff communications:

· Stop: Taking a moment to stop and think before parting with your money or information could keep you safe.
· Challenge: Could it be fake? It’s ok to reject, refuse or ignore any requests. Only criminals will try to rush or panic you.
· Protect: Contact your bank immediately if you think you’ve fallen for a scam and report it to Action Fraud.

A new online quiz, based on a range of current scams, has launched to help bring to life the rising sophistication of criminals and spread awareness of the tricks used. The quiz challenges the public to get scam savvy and test their awareness. Take the test at: https://quiz.takefive-stopfraud.org.uk/  

Katy Worobec, Managing Director: Economic Crime at UK Finance, says:
“Fraud can have devastating effects on individuals, families and business. It is imperative that we are all vigilant in the fight against it. More is being done than ever before to protect the public, but the industry can’t tackle the issue alone. During Take Five Week it’s vital that we all help each other by talking about fraud and knowing that it’s important to Stop, Challenge and Protect when asked for any money or information.  

“Through the Take Five Charter banks and building societies are joining forces to provide consistent advice to customers as part of the industry’s action to stop money getting into the hands of serious and organised criminals.”

ENDS
UK Finance’s 2019 Half Year Fraud Update: https://www.ukfinance.org.uk/policy-and-guidance/reports-publications/2019-half-year-fraud-update
Notes to editors:
For more information please call the UK Finance press office on 020 7416 6750 or email press@ukfinance.org.uk

1. Take Five to Stop Fraud is a national campaign that offers advice to help everyone protect themselves from preventable financial fraud. Led by UK Finance, and supported by Government, the campaign is being delivered with and through a range of partners in the UK payments industry, financial services firms, law enforcement agencies, telecommunication providers, commercial, public and third sector organisations.
2. Methodology: GingerComms interviewed 1,510 British adults online between 2nd – 4th March 2020. Data weighted to be demographically representative of all British adults.
3. UK Finance is the collective voice for the banking and finance industry. Representing more than 250 firms across the industry, we act to enhance competitiveness, support customers and facilitate innovation.
4. The finance industry prevented £820 million of unauthorised fraud in the first half of 2019, up 14 per cent on the previous year, according to the latest figures from UK Finance. This is equivalent to £2 in every £3 of attempted unauthorised fraud being stopped, or £4.5 million of fraud being prevented a day. Over the same period, £408 million was stolen by criminals through unauthorised card, remote banking and cheque fraud. In addition, £208 million was lost to authorised push payment (APP) fraud, where customers are tricked into authorising a payment to an account controlled by a criminal. UK Finance’s 2019 Half Year Fraud Update can be found here.
5. The Charter has so far been signed by:
[bookmark: _GoBack]Barclays, Bank of Scotland, C. Hoare & Co, Cooperative Bank, Coventry Building Society, Halifax, Northern Bank, HSBC, Intelligence Finance,  Lloyds Bank, Halifax, Metro, Monzo, Nationwide Building Society, Royal Bank of Scotland, NatWest, Ulster Bank North, Coutts, Adam & Company, Saffron Building Society, Sainsbury’s Bank, Santander, Starling Bank, Tesco, TSB, Vanquis, Virgin Money, Bank of Ireland UK
6. Signatories have nine months to implement the Charter’s requirements. 
	Scam Type
	per cent who said they would feel embarrassed

	Dating scams
	82per cent

	Online scams
	82per cent

	Online shopping scams
	81per cent

	Investment scams
	81per cent

	Phone scams
	80per cent

	Door-door scams
	80per cent

	Email scams 
	79per cent

	Text message scams
	79per cent

	Social Media scams
	78per cent

	Ticketing scams
	77per cent



7. Figures on losses to romance scams are sourced from UK Finance’s 2019 Half year fraud update (see p.29).https://www.ukfinance.org.uk/press/press-releases/over-half-those-looking-love-online-vulnerable-romance-scams
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